4.3 The nature of the product
4.3.1. The core of the product, which is crystallised in the story, has to be such that it can be seen in every aspect of the product. Explore the marketing material of your own organisation, your business partner and destination. Does the material reflect your organisation’s own, personal story? How is it reflected? What about the material of your business partners and the whole destination?
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The answers to this task can precede the implementation of “Company Image” and the “Theme Tool”.

 4.3.2 How do you make sure that the product story continues and lives from service module to service module so that a whole and consistent story emerges from the different service modules?


The answer to this question can support the implementation of the following tools: “Company Image” and “Mass Customisation”.
4.3.3. What makes your product so multi-layered and deep that it endures trough time and can be used in many different ways? A) Why would a customer come back to experience the same product again? B) What makes the product so special that employees find its implementation meaningful over and over again?


4.3.4 Estimate the cost structure and pricing logic of the product (idea) you selected.
How are target groups (FIT, leisure group, incentive) and distribution channels considered in the pricing of the product? How is the story considered in the pricing of the product? What kinds of financial objectives and principles are related to the product?

Justify your answers.

The answers to this task can precede the implementation of the “Pricing Tool”.

4.3.4. What are included in your product price? Separate the costs. 


The answer to this question can be used to Pricing and Mass-customization Tool.



































