5.3 Customer and market knowledge
5.3.1. Which methods do you use to collect customer information? For example, direct feedback, survey, observation, interviews, customer monitoring in social media/internet (Google, Twitter, Facebook, blogs, Tripadvisor, Flickr, YouTube and online photo-sharing services)?
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This task can be used in combination with the following tools: Focus Conversation, Social Media Monitoring and Future Window.

5.3.2 Which of the members of the staff assume the leading role in the different stages of the customer experience? How could you improve their ability to collect information and use it for developing the product and improving the customer experience?


Tehtävän vastauksia voidaan käyttää työkaluissa Polkutyökalu ja Havainnointi.

The answers provided above can be used in the implementation of the Journey Tool and Observation.

5.3.3 What kind of market information is available to you through your business partners? List your business partners and indicate how and what kind of information you get from each of them.
   

5.3.4 What kind of information can you get from the tourism marketing and development organizations of your destination? In which form is this information available? Do you or your organization have the possibility to influence the type of information that is collected and/or acquired?

The answers above can be useful for the implementation of Focus Conversation and Learning Café.




































